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Figure 1. World Domestic Letter Postal Items Delivered by Postal Organizations
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Figure 2. Growth of Domestic Postal Items Delivered by National Postal Operators
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Figure 3. Growth in Postal Mail per Household (1970-2003 CAGR)
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Figure 4. Postal Mail per Household vs. GDP per Capita in Eastern Europe (2003)
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Figure 5. USPS Mail Volume per Delivery Point and per Household
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(Correspondence & Transactions letters) 10
2% First Class 4%
13% First Class 20%

Figure 6. Changes in the Mix of Household Incomes and Mail Pieces Received
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Figure 7. Demographic Changes: Household Income and Immigration
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Source: Economic Policy Institute. In inflation-adjusted 2000 dollars, U.S. Census Bureau
(Household Diary (2003))
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First Class
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(Correspondence & Transactions
letters) 70%
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Figure 8. Total Mail Volume Destined to Households (Pieces per Household per Year)
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Figure 9. Correlation of Mail Volumes with Households — Europe 15 & U.S.
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Source: Mail Database (2004 ) and analysis based on association and postal information

Nader 2004b
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Table 1. USPS Mail Volume Changes in Periods of Economic Downturns

Recession Duration | Real GDP | Unemployment Mail Volume | Std Ad. Ad.
Period (Months) | (% Decline) | Peak Rate (%) VYolume Change Volume | Change
20010 = 2002 EE 204 8 1.7% 4E: 958 5.6
Two postage 10 -0.3 .1 '03: 2028 -0.3% 05390 B 3.6%
1_'31'3' N2:203B -2.2% N2 8THB -3.2%
Wi 01:208 B 01: 90 B
1990 - 1991 92166 B 0.4%: N2:H63 B +0.2%
b -1.5 7.8 91165 B 0.3% "0l:62 B =2.0%
o 166 B e B
1981 - 1982 16 =29 10.8 '82:114B +3.6% '82:37B 9.3%
‘Bl 1108 =5.4% '81:34B 106"
19731975 16 =34 9.0 "Th: 398 H1L.6% "Th: 23B 1M
'‘T5: 89 B -0.9% '75:22B =3, 0%
"T4: 89 B -0.2% "T4:23 B -0.7%
Ti: 80 B ‘T3:23B
Source: USPS RPW and DRIYWEFA
UPU
UPU
GDP
GDP

Figure 10, Growth of Domestic Postal Items Delivered by National Postal Operators

Volume (b) Europe GDP (b)€ Volume (b) UsS.P.S. GOP (b)$
240 | I Unaddressed 12000 240 Il Standard A (Ad Mail) 12000
[ Addressed Mail Volume [ First Class Volume
200 | w—GDP - 10000 200 | DL 10000
160 | 8000 160 + 8000
120 6000 120 1 6000
BO = 4000 BOD + 4000
w0 | 2000 40 2000
. i . | . B = e N 1] . —:I | |._|._|._ :1_
1970 ‘75 ‘80 '85 ‘90 '95 ‘00 'OSE 1975 '80  'B5 ' ‘S0 ' ‘95 ' ‘00 'OSE

15
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3% PCE
3% First Class (Correspondence & Transactions letters)
1%
20%
32%
340 1,080
Figure 11. Direct Mail Share of Advertising Expenditures
United States Europe
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Poga (2004 )
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Diakova

Nader

(Correspondence & Transactions letters)

Figure 12. U.S. Direct Mail, Advertising Spending and Economic Growth
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Source: Veronis-Subler, DMA, Coen-MacCann Ericson, USPS Market Research and Analysis

GDP
0.43% 0.37% Diakova a
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Figure 13. GDP per Capita vs. Ad Spending and Mail Volumes
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Source: Mail Database (2004) based on Postal, Census, DMA and Advertising Association Data

Table 2. Evolution of European Postal and Competitors’ Volumes (Billions)

Year & Competitor Total | Addressed | Un-Addressed

1995 Total 117 76 41
National Post 97 76 21
Competitive Operator 20 0 20

2003 Total 166 95 71
National Post 111 88 23
Competitive Operator 55 7 48

Source: Mail Database (2004)
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UPU 94%
4% (letter post market) 20%
(mail

service providers)

Figure 14. Change in the Market Shares of the Posts in Europe
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Source: Mail Database (2004) and analysis based on published postal reports and FEDMA

(box-exchanged

Correspondence & Transactions)

TPG

(Postcomm)

(business mailers)
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Figure 15. Volumes Handled by the European Posts and Competitors (2003)

1 Post Addressed Ads
' Competitors Addressed Ads

W Post C&T/Other
0 Competitors C&T

rrance T T TR

Germany

UK

Nethoriands [IRFRREEFTY o | - IFNEN
valy IS 1 )
swizeriand [IFRETIPY
Sweden m

[ Post Unaddressed Ads Volume (B)
B Competitors Unaddressed Ads  Posts  Total
27 38
23 36
21 29
7T 16
i 9
5 7
5 T

15 20

Pieces (Billions)
Source: Mail Database (2004) based on EC, IPC, and MRU Research

0 5 10 25

30 35

Figure 16, Evolution of Posts’ Shares in the Addressed and Unaddressed Markets
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Figure 17. Evolution of Unaddressed Mail in Europe: Posts vs. Competitors
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40%

Figure 18. Concentration of Postal Volume in the Key Accounts (2003)
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Figure 19. USPS Mail Revenue Growth by Company Employee Size
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Figure 20. USPS Mail Revenue Growth by Industry

1. Telecom 6. Retail 10. Services
2. Mail Services Providers 7. Financial Services 11. Mail Order,
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5. Utilities
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Source: Adrenale

Figure 21. Evolution of Business Mail by Sector
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7.8% First Class 0.7%

Figure 22. Comparing the Growth of Bills & Statements with the Slowdown of First Class
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80- (2000-2003 CAGR) Industries (2000-2003 CAGR)
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90%

Figure 23. Business-Originated Mail (CAGR 2000-2003)
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(EDI)
B2B
1%
16%
1%
3%
4%

(Colography (2004))

Figure 24. Household-Originated Mail (CAGR 2000-2003)
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70

(greeting and holiday cards)
55%

Szeto (2004) and USPS (2000)  (2004)

(four flows)

Figure 25. Sender-Recipient Addressed Mail Flows (Billions) and Growth Rates
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40%
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Table 3. Evolution of the E&PS Market in the U.S. (Billions of Shipments)

1994 1998 2003 2004E
Domestic Air 15 26 26 26
Domestic Ground 3.0 3.0 3.7 3.8
LTL 0.1 0.2 0.2 0.2
Air Export 0.1 0.1 0.1 0.1
Total 4.7 5.7 6.5 6.6
USPS E&PS 1.1 1.5 1.3 1.3
USPS Share % 23% 26% 20% 20%
Source: The Colography Group
30
2000
Diakova (2004d)
80%
60%
(E&PS) CEP
70%
Colography Group (E&PS)

31
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2%

Figure 26. 2003 U.S. and Europe Expedited and Package Services Markets

U.S. Domestic Air & Ground Market
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Figure 27. Mail Received and Sent by U.S. Households
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Suczek

Household Diaries)

Suczek

(cohort)

55%
22%
Jimenez (2005)
(cohort)
(cohort)
PC
Suczek
GenX Millennial
Suczek

Chopra (2004a) (2004b)
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70%

(USPS 2003 Household Diary Tech-Augment Survey) 100,000
98%
65,000 90% 35,000 50%
15,000 18%
19% 35%
35%
9% (Kojey-Strauss (2004))

Figure 28. Mail for Internet Users in the U.5. and U.K.
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Source: USPS Houschold Diary 2003, Wright H, (2004) Royal Mail
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75% 10%

70% (CORRESPONDENCE &
TRANSACTIONS mail)

(the USPS Mail Moment Research) (USPS
2000, 2004)

Nadar (2004c)

Figure 29. U.S. and the Europe 15 Email vs. Mail per Capita: Two Distinct Markets
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Source: Mail Database (2004 ) and IDC Worldwide Email Usage
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Harding (2004) Harding

(greeting cards)

CAN Spam Act
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(Pre-Prepared Mail)

First Class (priority letter)
NPO
(pre-automating) (down- stream entry)
75%
1.7% First Class
0.6%
(stream) (6%)

Figure 30. Growth of Workshare Mail in Proportion to Total or First Class Mail
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Figure 31. USPS Decline of Single-Piece First Class Mail
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(flow)
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Table 4. Evolution of USPS First Class Single-Piece and Workshare Volumes (Billions)

Category 2000 | 2003 2000 2003 2000 2003
Total | Total | Work- | Work- | Single- | Single-
Share Share Piece Piece

Total First Class 104 99 49 50 55 49
Business-to-Business 29 24 18 17 12 7
Business-to-Housechold | 51 52 3l 33 20 19
Houschold-to-Business 16 16 16 16
Business-to-Household 7 7 7 7

Source: RPW and Household Diary

(Public Statement)
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(IMF) 4%

5% IMF
UPU
1.7%
E-Biss
56% 68%
92% Innovapost
65%
(the Institute for the Future)
First Class
1.2% 0.5%
1.2 2.9%
Pochtovaya Troika
UPU
1.5%

Pitney Bowes
1%
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78%
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2.9%
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Nader (2004b)



